
RESOURCES FOR

MUSICIANS

DURING COVID-19

 SEE  HOW  CUSTOM  MERCH

CAN  HELP  YOUR  BAND  OR

ORGANIZAT ION  KEEP  THE

MUS IC  GOING  DURING

THESE  DIFF ICULT  T IMES

20

20

FOR  MORE  INFORMTAT ION  CONTACT :

SHOP@LOGOWEARHOUSE .COM



1 .         O n l i n e  S a l e s
Onl ine  sa l e s  i n  the  mus ic  i ndus t r y  a re  exp lod ing ,  and  we  encourage  a l l  bands  and

a r t i s t s  to  s ta r t  se l l i ng  on l ine  i f  they ’ r e  not  a l r eady .  One  bene f i t  o f  s ta r t i ng  a  s to re

w i th  Logowea r  House  i s  the re  i s  no  r equ i r ement  to  purchase  i n ven to r y  up - f r on t ,

mak ing  i t  a  l ow - r i s k ,  h igh - r eward  se l l i ng  opt ion .  

2 .         V i r t u a l  E v e n t  R e v e n u e  
Hos t ing  a  v i r tua l  event ?  I ncen t i v i ze  l i s t ene r s  wi th  exc lu s i ve  memorab i l i a .  Conce r t s

may  be  on  ho ld  f o r  now ,  but  tha t  doesn ’ t  mean  v i r tua l  event s  can ’ t  o f f e r  the  same

type  o f  expe r i ences  f o r  f ans .  

3 .         T e a c h  L e s s o n s  
I f  you r  band  o r  o rgan i za t i on  i s  to ta l l y  on  h ia tus ,  i t  may  be  a  good  i dea  to  t ake  up

teach ing  v i r tua l  l e s sons .  Brand ing  i s  key  f o r  any  s ta r t  up  bus ines s ,  and  hav ing

sh i r t s ,  hat s  and  hood ie s  to  g i ve  to  s tudent s  who  s i gn  up  i s  a  grea t  way  to  get  you r

name  out  the re  and  c rea te  a  pos i t i ve  expe r i ence  f o r  s tudent s .  

4 .         F r e e l a n c e  Y o u r  S k i l l s
Are  you  a  songwr i t e r ?  Produce r ?  Mixe r ?  The re  a re  so  many  avenues  you  can  t ake  to

f r ee l ance  you r  sk i l l s  to  othe r  c rea to r s .  Get  some  brand ing  go ing  wi th  cus tom  t ee s ,

gu i ta r  p icks  and  notepads  to  sha re  wi th  c rea t i ve s  and  keep  them  coming  back  to

you  f o r  you r  se r v i ce s .  

5 .         C o l l a b o r a t e  w i t h  L o c a l  D e s i g n e r s
I f  you ’ r e  not  a  des igne r  o r  a r t i s t ,  i t  may  be  d i f f i cu l t  to  come  up  wi th  compe l l i ng

band  merch  on  you r  own .  Keep  ac t i ve  i n  you r  l oca l  commun i t y  by  par tne r ing  wi th

g raph ic  des igne r s  o r  a r t i s t s  to  keep  produc ing  produc t s  peop le  want  to  buy .   

6 .         R a i s e  M o n e y  f o r  I n d u s t r y  J o b s  T h a t  A r e  S t r u g g l i n g
Some  mus ic  i ndus t r y  j obs  a re  comple te l y  on  ho ld ,  mak ing  i t  d i f f i cu l t  f o r

employees  to  meet  the i r  da i l y  needs .  Road  c rews ,  sound  t echs ,  i nd ie  venues  and

many  more  may  not  see  work  f o r  a  whi l e .  I f  you  work  wi th  any  o f  these  peop le  o r

e s tab l i shment s ,  g i ve  back  by  c rea t ing  merch  and  donat ing  proceeds .  I t  can  go  a

long  way  to  he lp  someone  out ,  and  get  more  o f  you r  l oca l  commun i t y  i n vo l ved  i n

you r  cause .  

7 .         P a i r  Y o u r  R e l e a s e s  w i t h  E x c l u s i v e  M e r c h  
Now  i s  a  good  t ime  to  r e l ea se  mus ic  on l ine ,  but  mus ic i ans  know  tha t  s t r eaming

doesn ’ t  pay  the  b i l l s .  Pa i r  you r  s ing le s  o r  r e l ea se s  wi th  exc lu s i ve  merch ,  f ea tu r ing

l y r i c s ,  a lbum  a r t  o r  othe r  memorab le  des ign  concept s  tha t  wi l l  i ncen t i v i ze

l i s t ene r s  to  pay  suppor t  to  the i r  f a vo r i t e  tunes .  

8 .         E n c o u r a g e  M a s k  W e a r i n g  
We  o f ten  t e l l  peop le  ( j ok ing l y )  tha t  we  a re  i n  the  mask  bus ines s  now ,  not  the  t -

sh i r t  bus ines s .  Masks  a re  s ing le -handed l y  the  most  sought  a f te r  i t em  by  brands

today ,  and  you  can  use  them  to  sp read  a  pos i t i ve  message .  Le t  f ans  know  the

impor tance  o f  wear ing  masks ,  and  encourage  them  to  purchase  ones  wi th  you r

logo .   

 

8 WAYS MUSICIANS CAN USE MERCH TO MAKE

MONEY DURING COVID-19 SHUTDOWN


